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Bright House Networks Indiana names new director of sales 
 
INDIANAPOLIS (Monday, Jan. 26, 2009) – Bright House 
Networks Indiana has named Tom Warner the company’s new 
director of sales. 
 
A native Hoosier, Warner joins Bright House Networks from 
XANTE Corp. in Mobile, Ala., where he was director of sales. 
Prior, he operated a private fiber optics provider business and 
worked in sales for Expanets, now Lucent Technologies. 
 
Overall, Warner has more than 15 years working in the cable 
industry, 11 of which were with Showtime Networks. 
 
“We welcome Tom to the Bright House Networks family,” said 
Buz Nesbit, president of Bright House Networks Indiana. “He his 
experienced in managing sales operations and we look forward 
to his leadership and guidance to help grow our operation.” 
 
Warner earned a master’s degree in telecommunications from 
Indiana University. He resides in Carmel and has two children 
ages 14 and 13. 
 

# # # 
 
In Indiana, Bright House Networks is one of central Indiana's leading providers of digital video, including Video On 
Demand, Subscription Video On Demand; digital phone; and high-speed data services. Managed by Advance / 
Newhouse Communications, Bright House Networks is a privately held company that has served the Indianapolis 
community for 25 years. Bright House Networks has more than 450 Indiana employees and provides services to 
more than 120,000 customers in Indianapolis, Carmel, Zionsville, Avon, Pittsboro, Lizton, Fortville, Marion, Gas City 
and Jonesboro. For more, visit indiana.mybrighthouse.com. 
 
Nationally, Bright House Networks is the nation’s sixth-largest MSO with 2.4 million customers in large markets 
including Indianapolis; Bakersfield, Calif.; Birmingham, Ala.; Detroit; and Orlando and Tampa Bay, Fla., along with 
several other smaller systems in Alabama and the Florida Panhandle. Exceptional customer service is the company’s 
cornerstone of its business and top priority across all operating units. Bright House Networks’ local customer service 
centers are available 24 hours a day seven days per week, including holidays. Public affairs, social responsibility and 
community involvement continue as major initiatives for Bright House Networks as an ongoing commitment to the 
families and communities the company serves, including long-term commitments to education and to what matters in 
the lives of Bright House Networks communities. 


