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Deadline Nov. 18 for entries from central Indiana K-12 students for 
annual Bright House Networks’ 2009 Holiday Card Design Contest 
 
INDIANAPOLIS (Wednesday, Nov. 4, 2009) – Elementary, middle and high school student-artists can win a 
$500 scholarship from Bright House Networks if their original, holiday-themed artwork is selected for the 
cover design of the company’s 2009 holiday card. 
 
Beginning today, entries are being accepted for Bright House Networks’ 2009 Holiday Card Design Contest. 
This year’s holiday cards will be sent by the interactive TV, high-speed Internet and home phone services 
provider to civic and community leaders in December. 
 
Open to all central Indiana students enrolled in grades kindergarten through 12, the contest is divided into 
three categories – the elementary division, for students in kindergarten through grade 5; the middle school 
division, for students in grades 6-8; and the high school division, for students in grades 9-12. One winner will 
be named in each division. The contest is open to all central Indiana students enrolled in grades kindergarten 
through 12. 
 
“We look forward to our annual Holiday Card Design Contest each year and seeing the great talent and 
imagination that central Indiana students of all ages possess,” said Buz Nesbit, president of Bright House 
Networks Indiana. 
 
Complete rules, details and a Contest Entry Form are available online at indiana.brighthouse.com. All entries 
must be postmarked by midnight Nov. 18. 
 
Winners in each of three categories will be announced on or after Dec. 2 on Bright House Networks’ Web 
site. Winning artwork will also be posted on the Web site and will be available to download as high-resolution 
files for students, parents, family members, teachers and school administrators to enjoy throughout the 
holidays. 
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ABOUT BRIGHT HOUSE NETWORKS  
Bright House Networks is the sixth largest multiple cable system operator (MSO) in the U.S. with 2.4 million 
customers in several large cities, including Tampa Bay and Orlando, Fla.; Bakersfield, Calif.; Indianapolis; Detroit; 
and Birmingham, Ala.; along with several other smaller regions in Alabama and the Florida Panhandle. The high-
growth Florida markets are adjacent and form one of the country’s largest cable clusters. Bright House Networks’ 
corporate offices are located in Syracuse, N.Y., and Orlando, Fla. With customer care a top priority across all 
operating units, Bright House Networks was ranked the “Highest in Residential Telephone Customer Satisfaction in 
the South Region” by J.D. Power and Associates in 2006, 2007 and 2008. J.D. Power and Associates also ranked 
Bright House Networks the “Highest in Customer Satisfaction among High-Speed Internet Service Providers in the 
South Region” in 2008. For more about Bright House Networks or its products and services, visit 
www.brighthouse.com. 


